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ALL ABOUT WVBF
The Whistler Village Beer Festival returns September 16 - 20, 2026, 
building on a strong 2025 season that rea�rmed WVBF as one of Whistler’s 

signature fall events and a proven shoulder-season tourism driver.

Spanning five days of craft beverage culture, partner activations, live music, food, 

village-wide programming, and the Main Event at Whistler Olympic Plaza, WVBF 

brings locals, visitors, breweries, brands, and businesses together for one of the 

most social weekends of the year.

In 2025, the festival introduced a refreshed Main Event layout, a successful All 

Access ticket tier, expanded RTD and non-alcoholic o�erings, and a broader mix of 

brewery, food, lifestyle, and sponsor activations. Guests praised the open site 

design, smoother flow, and enhanced premium experience.

For 2026, WVBF is focused on growing that momentum with earlier promotion, 

stronger sponsor integration, expanded food and beverage o�erings, and new 

ways to help partners connect with a highly engaged audience that travels, eats, 

drinks, shops, and celebrates in Whistler.

1,793 Main Event attendees in 2025. 64% visitors. 2.9 night average stay. 
56% said WVBF was a key reason for visiting Whistler. More than 3,300 
estimated room nights generated across the festival week.

Gibbons Festival & Events gratefully and respectfully acknowledges that our events take place on the 

unceded territories of the Skwxwú7mesh and Lílwat Nations. To learn more, please visit slcc.ca.

WVBF gives aligned brands the opportunity to connect with 
beer, cider, RTD, non-alcoholic, travel, adventure, food, and 
lifestyle consumers in a high-energy Whistler setting.
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The Whistler Village Beer Festival connects sponsors with a highly 
engaged audience through targeted promotions, digital advertising, 
social media, email marketing, village-wide programming, and on-site 

activation opportunities.

Our Main Event gives brands direct access to a captive audience 
in a setting built for discovery, sampling, conversation, content 

creation, and measurable engagement.

WE CAN HELP YOU:



BREAKDOWN OF ATTENDEES

VISITOR ORIGIN

64% VISITORS

36% LOCAL RESIDENTS
(Whistler, Squamish, Pemberton)

17%  ELSEWHERE IN BC

7%  WASHINGTON STATE

9% ELSEWHERE IN THE USA

6%  INTERNATIONAL

6%  ONTARIO

55%  VANCOUVER
(and lower mainland)

AGE DEMOGRAPHIC
19 - 24 2%

25%

25%

19%

28%

25 - 34

35 - 44

45 - 54

55+

Female
52%

Male
48%

MEET OUR AUDIENCE
WVBF attracts a valuable mix of destination visitors, regional travellers, 

locals, and craft beverage enthusiasts who are motivated to attend, 

stay overnight, explore Whistler, and engage with partner brands.



2025 BEST IN FEST 
WINNERS:

WVBF brings together a strong mix of breweries, cideries, RTD producers, 

canned cocktail brands, and non-alcoholic beverage makers from across BC 

and beyond. In 2025, the festival expanded its beverage o�ering to include 

more RTD and 0% options, creating more ways for guests to discover new 

brands and for sponsors to connect with a broader audience.

With strong vendor demand, growing beverage categories, and direct 

connection to Whistler venues, WVBF creates value beyond the festival site. 

Best in Fest gives guests the chance to vote for their favourite pours, while 

winning vendors earn tap line and menu features that keep their products 

visible after the Main Event.

• Build long-term relationships with leading craft 
beverage producers

• Introduce guests to emerging breweries, cideries, RTDs 
and 0% options

• Support business connections between sponsors, 
vendors and venues

• Create post-event value through tap line and menu 
features

• Leverage vendor audiences through collaborative 
marketing

MEET THE BREWERIES

BREWERY/CIDERY 

1ST Place

Brewery/Cidery 

2ND Place

CANNED COCKTAIL 

1ST Place

This allows WVBF to:



Influencers and content partners in attendance included:
- Thirsty Explorers Club - 11.9K followers

- The Girl With Beer - 131K followers

- KeepItUnfiltered - 39.3K followers

- Vancouver_foodbelly - 16.9K followers

MEDIA COVERAGE

WVBF 2025 earned local, regional, and digital coverage across 
media outlets, influencer channels, partner platforms, and craft 
beverage communities. The festival was covered by Daily Hive, 

Pique Newsmagazine, Mountain FM, The Growler, and 
supported by content partners and influencers across BC.

WHO’S TALKING
ABOUT US

9+22+ 2.0M+ 
MEDIA OUTLETS

FEATURED
PIECES OF WVBF

 COVERAGE
IMPRESSIONS

AND VIEWS

70+ online mentions
12,769 social engagements

33,521 email distribution

KEY STATS TO FEATURE: 



Digital advertising metrics measured from June 4th - 2025, to September 14, 2025.

Website Metrics

24,547
PAGE VIEWS

TOTAL SITE VISITS

Facebook Digital Ads

9,596
TOTAL FACEBOOK

FANS

813k
IMPRESSIONS

NUMBER OF TIMES SEEN

726
CONTACT

INTERACTIONS

Instagram Digital Ads

5,376
TOTAL FOLLOWERS

775+ NEW FOLLOWERS

798.5k
IMPRESSIONS

NUMBER OF TIMES SEEN

129.9k
TOTAL REACH

ESTIMATED VIEWERS REACHED

Email & Digital Campaigns

33,521
EMAIL RECIPIENTS

BREVO, PEOPLEVINE & SEVENROOM

26.3%
OPEN RATE

EMAILS OPENED BY RECIPIENTS

&

DIGITAL ADVERTISING
SOCIAL MEDIA, WEBSITE, EMAIL, ONLINE ADS



 June 4–14 | Streaming TV Channel

98%
VIDEO COMPLETES
FULL VIDEO VIEWS

30,769
CONTRACTED
IMPRESSIONS

30,820
DELIVERED IMPRESSIONS

EXCEEDED GOAL

Aug 27 - Sept 5, 2025 | 30s Streaming Video

95%
VIDEO COMPLETES
FULL VIDEO VIEWS

38,461
CONTRACTED
IMPRESSIONS

38,838 
DELIVERED IMPRESSIONS

EXCEEDED GOAL

METRICS MEASURED FROM JUNE 4TH,  2025, TO SEPTEMBER 5TH, 2025.

BROADCAST & AD CAMPAIGNS



Guest feedback from WVBF 2025 was clear: attendees 
loved the beer, venue, music, atmosphere, sta�, and 
overall festival energy. Survey responses showed the 

event continues to resonate with returning guests 
while attracting visitors from key markets.

THE WORD ON
THE STREET

Love this event. We have been 
3 yrs in a row. Keeps getting 

better.

- Ruth from Vancouver

Everything was great! Thank you for providing 
adequate washrooms and awesome music in 

addition to great drink options!

Keep up the good work. We’ve enjoyed 
every one of the festivals we have 

attended. Thank you!

249+ survey responses. 96% of attendees were 
aware of WVBF before arrival. 56% cited WVBF as a 
key reason for visiting. Guests praised the open site 
layout, smoother flow, and All Access VIP Lounge.



TESTIMONIAL

The WVBF is a marquee event on the 
Whistler calendar and one not to miss. 

As a partner, the Gibbons team is 
extremely easy and fun to work with. As 

an attendee, the event is an absolute 
blast. Did I mention the endless 

selection of craft beers?

Mountain FM - Sponsor since 2013

SPONSORS & 
COMMUNITY PARTNERS

Best in Fest lets guests crown their 
favourite pours, driving lively engagement 
and giving vendors lasting value. Winners 

earned tap line and menu features at 
Black’s Pub and Tapley’s Pub, keeping their 
beers and canned cocktails pouring long 

after the festival.

WORD ON THE STREET 
BREWERIES

WVBF continues to create value for breweries, sponsors, vendors, venues, 

and community partners by combining a high-energy guest experience with 

meaningful business connections and strong brand visibility.



OUR MARKETING

SOCIAL MEDIA
We use paid and organic content to promote WVBF, our partners, 
and our on-site experiences. Campaigns are designed to reach craft 
beverage fans, Whistler visitors, locals, and regional travellers across 
BC and beyond.

RADIO AND BROADCAST
We work with broadcast partners to drive awareness through local 
radio, contests, live reads, and streaming video campaigns that 
target high-value visitor markets. In 2025, WVBF delivered more 
than 69,000 streaming video impressions with an average 97% video 
completion rate.

PRINT / MEDIA COVERAGE
WVBF builds visibility through print, signage, advertising, and media 
coverage across Whistler, Squamish, Vancouver, the Lower 
Mainland, and broader BC, supporting festival awareness and 
sponsor recognition beyond the resort.

DIGITAL
We collaborate with media partners, digital platforms, influencers, 
and local content creators to amplify WVBF’s reach and build 
momentum before, during, and after the festival.



SPONSORSHIPS  AS 
TRUE  PARTNERSHIPS

WE APPROACH

Your success is our success. WVBF partners with brands we believe can genuinely 

benefit from the festival’s audience, setting, marketing platform, and on-site 

experience.

Our goal is to create strategic partnerships that are:

WVBF is not just a beer festival. It is a platform for BC’s growing beverage and 

hospitality industries, connecting brands with consumers, venues, retailers, small 

businesses, and destination visitors during an important fall travel period.

Strategic, value-driven, and tailored to mutually 
beneficial goals

Designed to engage target audiences before, during, 
and after the event

Supported by performance insights that demonstrate 
measurable impact

Built to create memorable guest experiences 
through sampling, storytelling, content, and direct 

brand engagement



$100
Gift Certificate

RIGHTS & BENEFITS PREMIER
10K

OFFICIAL
4K

ASSOCIATE
2K

Exclusive naming rights and up to ten passes for one peripheral event or program

Co-branded radio contest giveaway with one of our radio partners

Banner advertising on wvbf.ca 

Shared naming rights and access for one peripheral event or program

Opportunity to have a branded item distributed at the Main Gates to all festival 
goers upon entry

Logo inclusion on O�cial Poster that gets distributed throughout Whistler venues, 
including 6 Gibbons Whistler Venues.

Gibbons Whistler hospitality package (gift cards to our venues)!

Logo on print ads and select digital ads

Branding on #WVBF2025 post-event video



RIGHTS & BENEFITS PREMIER
10K

OFFICIAL
4K

ASSOCIATE
2K

Right to use WVBF logo on marketing materials

Social media mentions from WVBF accounts

Option to include special o�ers/promos to our mailing list of attendees or breweries

Activation space on-site and access for activation team

Logo with link on wvbf.ca 

Logo on print advertising collateral and select signage (i.e. posters, rack cards, etc.)

Main Event banner presence

Main Event tickets - General Admission (3 tokens, sampling mug, & more)

Personalized promo code for discounted Main Event tickets (up to 30)

Additional Main Event beer tokens

15

7

2

10X20

80FT

30% OFF

25

10

4

1

10X10

50FT

20% OFF

15

5

10X10

20FT

15% OFF

10



Gibbons has been celebrating with people since 1979. We have a large audience, deep relationships in Whistler and beyond, and a proven track record of creating 
memorable festival experiences that connect people, brands, and communities.

WVBF 2026 is an opportunity to build on a strong year of growth, strong partner delivery, and a refreshed festival experience. Let’s talk about how we can create a 
partnership that works for your brand.

WVBF 2026 partnership opportunities are now being confirmed, with limited availability across presenting, event, category, and on-site activation partnerships. Early 
confirmation provides the strongest opportunity for brand integration across marketing, programming, and festival-week activations.

Erik Van Meerbergen | Festivals, Events and Sponsorship Manager
erik@gibbonswhistler.com | 604 967 1504 

www.wvbf.ca

LET’S CHAT 


